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| ABSTRACT

This study sought to identify the types of linguistic and translation errors in bilingual linguistic landscapes (LLs) collected from
seven Arab countries. Analysis of 96 Arabic-English and 229 English-Arabic LLs showed that top-down LLs constituted 54% of the
Arabic-English and 46% of the English-Arabic LLs, whereas bottom-up constituted 41% of the Arabic-English and 59% of the
English-Arabic LLs. About half of the LLs are commercial/promotional, followed by directional and safety/regulatory LLs. 32% of
the LLs were translated correctly (Keep a safe distance, Road ahead closed, Use safety harness, Vital signs, Departures) as they
are top-down LLs issued by government bodies, hospitals, airports, or municipalities that typically employ professional
translators, use standardized terminology, context-aware phrasing, cultural and idiomatic sensitivity, ensuring accuracy, clarity,
and functional equivalence. 15% have syntactic errors (Danger Forklift Traffic Area g0l dahio gilowl dssly.., b3, and 20%
contain grammatical errors with faulty agreement, singular/plural, definite/indefinite, derived forms, and faulty interpretation of
prepositional phrases and idioms prevalent in bottom-up signs (Care for Life> 8L=Jl oigi; Slow Down> (Jgei Cuxi. Semantic
errors as meaning misidentification, contextual misfit, idiom misinterpretation, inappropriate collocation, and incorrect word
choice constitute 26% )Vertical Steamersdyygoc ddle ; Custard Apple (5,iwS. Orthographic errors accounted for 3% (*Ciub street
for Club street, Par King for Parking, ,jisi instead of (jidisi and 13% contained multiple errors with overlapping semantic,
grammatical, syntactic, lexical, and/or contextual inaccuracies. Some Arabic equivalents sound awkward and meaningless
(Biohazard/Medical Waste dislg dudodl Ll ; Clearance Price y=ull di6.0; Prepared Meatsslasiwl  pg=ll; Tetra Pack Juice
1 8lel juoc ; Hair Straighteners y=uidl cluolyw; Keep Site Cleangdgoll dslai (e bols) oulS g8g0ll (e bblaxll); Live Station
(z3lb dshie. In most LL translation, literal word-for-word translation was the dominant strategy, followed by transliteration
instead of using a native Arabic equivalent. Linguistic and translation errors in bilingual LLs are attributed to DIY (Do It Yourself),
complex, long, or technical source phrases, cultural and linguistic mismatch, lack of standardized glossaries, lack of
standardization of equivalents and transliterated forms, and low translator training. Recommendations for improving the
linguistic and translation accuracy of bilingual LLs in Arabi countries are given.
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1. Introduction
Linguistic landscapes’ (LL) refer to the visible and salient languages on commercial and public signages in a place or region. They
cover? the language of commercial shop signs, public notices, commercial posters, street names, road signs, signs on

' Linguistic landscapes.
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government buildings, place names, advertisements, billboards, notice boards, product information, facade names, posters,
border signs, graffiti and commemorative plaques. They also include? exterior/outdoor signage as store brand/names,
promotional deals and offers, informational, directional/wayfinding signs, sidewalk board signs, pylon signs, window graphics,
banners, vehicle graphics, monument, pole, frame interior and construction site signs. LL's serve several purposes such as
providing clear communication, informing the public, wayfinding and store navigation, attracting and guiding customers,
advertising and marketing, brand awareness, enhancing branding and increasing profits, establishing brand aesthetics,
generating impulse sales and increasing purchase decisions (Al-Jarf, 2024b; Al-Jarf, 2021b).

Being monolingual, bilingual or, multilingual, the language of LLs has been a subject of interest to researchers in many countries
in order to understand language use and visibility, explore language contact and hybridity, investigate sociopolitical influences
on language choice and examine translation practices and errors. A review of the literature showed numerous studies that
examined bilingual signs in China, Hong Kong, Indonesia, Iran, and Greece such as translating public signs in Nanning, China
(Tan, 2021); Chinese-English translation of public signs from the Functional Theory perspective (Amenador & Wang, 2020);
Chinese-English translation strategies of public signs based on the Functional Equivalence Theory (Shi, 2014); a case study of
English translation of scenic areas and spots in Zhangjiajie and the standardization of bilingual signs in public service areas from
the perspective of Skopos Theory (Zhao & Zou, 2019); the use of indirect translation of public signs, literal translation, and the
cultural values (Xiaogiong, 2016); English-translation errors in public signs in China (Guo, 2012); making sense of bilingual
touristic signs in China (Radtke, & Yuan, 2011); towards interaction during lexical transfer based on bilingual signs (Tsujii &
Fujita,1991); conflicts and complexities in bilingual street signs in Hong Kong from a functional perspective (Song, 2020);
linguistic competence in English linguistic landscape in Hong Kong (Finzel, (2012); translation procedures in five public signs in
Ubud, Bali, Indonesia (Ariani & Artawa, 2022); translation ignorance in bilingual signs in Indonesia (Retno Wulandari, 2011);
errors in bilingual road, street and shop signs in Iran (Hojati, 2013); types of errors in the use of English in bilingual and
multilingual linguistic landscape in Tehran (Mohebbi & Firoozkohi, 2021); the semiotic role of translation in bilingual
advertisements in Greece (Kourdis, 2009) and others.

Another group of studies analyzed linguistic and translation errors in LLs and shop signs in Arab cities as Riyadh, Jeddah, Abha,
Irbid, Agaba, Tizi Ouzou. Erbil, Sana’a, Ramallah, and Dubai. For example, Ahmed Al-Sofi et al. (2025) analyzed bilingual public
sign errors as tourist shops, cafes, restaurants, and local boutiques in Abha, Saudi Arabia. They found faulty plural forms, word
order errors, wrong word choice, contextual inappropriateness, discourse-level errors as "Welcome in Abha" instead of "Welcome
to Abha", and spelling errors in Arabic names as "Asear” instead of "Aseer”. In Riyadh and Jeddah, Saudi Arabia, Alotaibi & Alamri
(2022) examined bilingual shop signs of fashion outlets, and department stores in malls and found Arabic-English mixing with
spelling errors, Romanized Arabic inconsistencies, inconsistent transliterations (Riyadh vs. Riyad), spelling errors, and hybrid
Arabic-English phrases as "Al-Malaz Mall" spelled as "Al-Malaz Mol".

In Jordan, Qudeisat & Rababah (2021) studied multilingual shop signs as food outlets, fashion stores, and electronics in Irbid.
They revealed creative transliterations (Shawarma Palace as julU lo,lgis) with spelling errors, and inconsistencies as "City Mall"
written as "Jgo iuw" (which is a non-standard Arabic script). In addition, Amer & Obeidat (2014) analyzed shop signs in Agaba.
They highlighted mistranslations (Car Maintenance as Olyludl diluo), and awkward English phrasing due to literal translation.
They noted code-switching errors in Arabic-English signs as "Sea View Restaurant ,=Jl 3ialiw ssbwe" which is literal and
unnatural in Arabic. Al-Kharabsheh (2008) and Al-Kharabsheh et al. (2008) analysed translation issues in shop sign as fast food,
electronics, clothing, restaurants, pest control, and general retail shops. They detected morphological (incorrect verb forms),
collocational (Fast Food and Chicken), unintentional humor due to literal translation and lexical ambiguity as "Goat Restaurant"
for a goat meat eatery, "Super Fly" for a pest control shop; non-standard Romanization as "Al-Malik Al-Saree” (The Fast King) for
a fast-food outlet.

In Algeria, Briki & Chebli (2022) performed a geosemiotic analysis of multilingual café, clothing, and bookstore signs in Tizi
Ouzou. They noted Berber-French-Arabic multilingualism, orthographic (French-Arabic script mixing), and semantic (misused
loanwords) as "Café Timgad" written in Latin script with Arabic phonetic errors. They critiqued colonial language hierarchies.
Another study by Mehria et al. (2019) focused on Arabization of foreign words in restaurants, cafés, snack bars and menus in
Adrar. They identified phonetic adaptation errors (incorrect stress), script inconsistencies (Pizza l3iw) with incorrect stress and
"Hamburger" rendered as ¢ yola (non-standard Arabic script).

2 https://timorlesteanddiasporas.exeter.ac.uk/research-areas/linguistic-
landscape/#:~:text=The%20linguistic%20landscape%200f%20a,signs%200n%20government%20buildings%2C%20etc.
3 https://www.apexsignage.com.au/signage-that-retailers-should-
consider/#:~:text=Effective%20exterior%20retail%20signage%20works,information%2C%20either%20internal%200r%20external.
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In Irag, Abdulwahid (2017) examined errors in clothing stores, salons, electronics shops, and restaurant signs in Erbil, Kurdistan
Region. They identified spelling errors (Resturant), grammatical errors (incorrect verb tenses), and lexical choice errors due to
literal translations from Kurdish or Arabic as “Resturant” instead of “Restaurant”, "Hair Saloon" instead of “Hair Salon”, in addition
to grammatical and word choice errors in Kurdish-English signs. Misspelled English words (Resturant for Restaurant), incorrect

verb conjugations, and calques from Kurdish/Arabic were found as well.

In Yemen, Al-Athwary (2014) & (2017) examined English-Arabic translation in Sana’'a’s shop signs as barber shops, restaurants,
and photography studios. He found Arabic-English calque translations with syntactic errors, non-standard Romanization of
Arabic, grammatical, lexical, and orthographic errors. He noted humorous mistranslations (Ladies Haircut & Gents), lexical errors
(mistranslated idioms), spelling errors (Ladies Haircut & Gents), and grammatical errors (missing articles), literal translation (Goat
Restaurant), and incorrect noun form (Photograph Studio).

In Palestine, Farran & Hortobagyi (2020) analyzed Arabic vs. English linguistic landscape in Ramallah and reported incorrect
translations, pragmatic errors (Keep Clean), signs overly direct in Arabic, spelling errors (Palestine" vs "Palastine) and "No
Parking" translated as "og84Jl £ gian" (correct but font inconsistencies used).

In the UAE, Gu & Almanna (2024) examined Arabic-English signage of high-end retail, tourism, and real estate signs in Dubai,
and found lexical errors as "Dubai Marina" mistranslated as "Marina Dubai", syntactic errors (awkward preposition use) as "Burj
Khalifa" spelled as "Burj Kalifa" in promotional signs, and transliteration errors as "Burj Kalifa” instead of “Burj Khalifa.”

The above literature review of Arabic studies shows lack of research that investigates linguistic and translation errors in bilingual
LLs in two or more Arab countries, error types and gravity according to the LL origin and purpose. Therefore, this study seeks to
analyse and identify the types of linguistic and translation errors found in bilingual LLs in seven Arab countries. Specifically, it
aims to analyse the Arabic-English and English-Arabic LLs; find out the percentage of top-down and bottom-up LLs; the
percentage of linguistic and translation errors according to the LL purpose; the percentage of correctly translated LLs; the
semantic, syntactic, grammatical, orthographic, and pragmatic errors; types of translation strategies followed (transliteration,
literal, conceptual, partial, explanatory (paraphrase); linguistic and translation accuracy according to the LL origin (top-down vs
bottom-up) and purpose; and linguistic and translation error causes and gravity according the LL origin and purpose.

Findings of the current study are useful for language teaching, translation studies, and urban sociolinguistics. They offer
authentic, real-world data of language use, visibility, and perception. They will help researchers understand the linguistic,
cultural, and social dynamics of a place, city or region and assess the effectiveness and reception of language planning. They will
uncover linguistic errors, cultural mismatches, and creative adaptations and shed light on practices in public communication,
tourism, and urban design. They capture language contact, borrowing, and hybridization and how languages evolve in response
to technology and global trends.

Moreover, the classification of linguistic and translation errors in LLs according to the origin and purpose of LLs in the current
study is significant. A mistranslation on a regulatory sign (safety instructions) has far more serious implications than one on a
shop name. Mapping errors in bilingual LLs can identify which domains (tourism, religion, commerce) are more prone to certain
types of errors, viz grammatical, semantic, or transliteration. Purpose-based error classification in LLs allows them to explore how
language is used to shape public space, whether to instruct, welcome, sell, or guide. This ties into broader themes in linguistic
landscape studies like language visibility, social, and cultural representation. Findings of the current study can inform translator
trainers and provide them with a bilingual LL dataset that could be used in translator training or sociolinguistics courses. The
volume and variety of LLs herein provide a robust dataset. Additionally, results will inform municipal language policy makers of
the linguistic and translation accuracy of public LLs. For instance, if directional signs frequently contain orthographic errors, this
means that there is a need for better quality control in public LLs.

Furthermore, this study is part of a series of studies by the author on shop signs and naming practice in which she investigated
numerous issues as definiteness and indefiniteness in Arabic product names (Al-Jarf, 2024a); English language representation in
Korean linguistic landscapes (Al-Jarf, 2024b); when to translate and not translate Arabic and foreign shop names in Saudi Arabia
(Al-Jarf, 2024c¢); semantic and syntactic anomalies of Arabic-transliterated compound linguistic landscape in Saudi Arabia (Al-Jarf,
2023d); deviant Arabic transliterations of foreign shop names in Saudi Arabia and problems that shoppers have in decoding
them (Al-Jarf, 2022a); promotional, sociocultural and globalization factors contributing to the dominance of foreign shop names
over Arabic names in Saudi Arabia (Al-Jarf, 2022a); linguistic-cultural characteristics of hotel names in Makkah, Madinah and
Riyadh (Al-Jarf, 2021b); the interchange of personal names in Muslim communities (Al-Jarf, 2023e); absence of vowels in the
English spelling of Arabic personal names, English spelling of Arabic compound personal names, English spelling of the glottal
stop and voiced pharyngeal fricative in Arabic personal names, English transliteration of Arabic personal names with the definite
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article /al/, gemination errors in Arabic-English transliteration of personal names,-and-variant transliterations of the same Arabic
personal names on Facebook (Al-Jarf, 2023a; Al-Jarf, 2023b; Al-Jarf, 2023c; Al-Jarf, 2022¢; Al-Jarf, 2022d Al-Jarf, 2022g); proper
noun pronunciation inaccuracies in English by Educated Arabic speakers (Al-Jarf, 2022¢); student-interpreters’ foreign proper
noun pronunciation errors in English-Arabic and Arabic-English media discourse interpreting (Al-Jarf, 2022f); and teaching
English with linguistic landscapes to Saudi students studying abroad (Al-Jarf, 2021b).

2. Data Collection and Analysis

A corpus of 325 bilingual LLs (96 Arabic-English and 229 English-Arabic) was collected from Saudi Arabia, Egypt, UAE, Oman,
Bahrain, Tunisia, Palestine during the author’s visits to these countries. Part of the English-Arabic and Arabic English LLs were
also taken from Google Images. The sample included street names, road signs, commercial shop signs, place names, notice
boards, advertisements, commercial posters, product information, public notices, billboards, facade names, posters, border signs,
signs on government buildings, airports, hospitals, universities, and others. They also include* exterior/outdoor signage as store
brand/names, pylon signs, window graphics, promotions, deals and offers, directional/wayfinding, informational, monument,
pole, and frame sidewalk board signs, interior signs, banners, vehicle graphics, construction site signs and others.

First, the LLs in the sample were sorted out into English-Arabic and Arabic-English LLs. Secondly, they were categorized
according to the producer/origin (top-down vs bottom-up) LLs. Top-down LL are official, institutional, or government-produced
signs such as street names, public road signs, government building signs, and official notices. They often reflect official language
policies and power structures, as in the following examples:

e Governmental and municipal LLs (yoU JI dalnio dilol, wuib sj daly)

e Religious and cultural markers (|l szuall, 351 el gui)

e  Safety, regulatory, and instructional signs (disl &lue <¢yil, Welhs (5484]l £ gioo)

e Educational and institutional names (51532l zldgw dsols, 8,3l draydSi 1g20)

On the other hand, bottom-up LLs are privately produced by individuals, businesses, or communities. They can be commercial,
cultural, promotional as in shop signages, product promotions, personal or business names, cultural branding, advertisements,
graffiti, restaurant signs and menus. They often reflect language use in a community, creativity, and cultural identity. For
example:

e Shop names and commercial brands (jga3U gelll, &S loyula jol))

e Product labels and promotional signs (& 3, dsUadl &lg pite)

e Restaurant and service names (g0l illas, gyl blis)

e Personal or business names (4=l jlxil &4, & b Vision Enjaz Trading Company).

Thirdly, LLs were classified according to their purpose, which includes the following types:

e Official and governmental signage (street name signs, traffic signs, public transportation maps and schedules,
government building plaques, emergency instructions and so on).

e Commercial and business signage (shop names and storefronts, restaurant menus displayed outside, business hours
signs, sale banners and promotional posters, multilingual price tags or product labels); informational and instructional
signs, tourist information boards, museum and gallery descriptions, hospital and clinic directional signage, airport and
train station announcements.

e Advertising and marketing (billboards and posters, window decals and sidewalk chalkboards, branded delivery
vehicles with multilingual slogans, flyers and handouts posted on walls or poles).

e Educational and institutional signage (university campus signs, library notices and multilingual book sections, school
entrance signs with mission statements).

e Temporary and mobile signs (event posters, election campaign signs, construction site warnings, pop-up market
signage).

e Tourism and hospitality (guided tour signs, museum guides and placards, hotel welcome signs in multiple languages,
multilingual beach safety signs.

e Cultural and symbolic texts (murals with slogans or poetry, graffiti and street art with written messages,
commemorative plaques and monuments, political protest signs or banners, religious inscriptions on mosques,
churches, or temples).

Fourth, linguistic and translation errors in the bilingual LLs were classified into:

4 https://www.apexsignage.com.au/signage-that-retailers-should-
consider/#:~:text=Effective%20exterior%20retail%20signage%20works,information%2C%20either%20internal%200r%20external.
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Semantic errors, i.e., misinterpretation of meaning (dbJlull ;w37 for Salad dressing)

Faulty lexical choice, i.e., inappropriate word choice (Dilute to taste” for §giig z jol)

Syntactic errors that pertain to word order and sentence structure issues (“P.P.E. must be worn all time at site)

Grammatical errors at the word level which include agreement, definiteness, definite article attachment/ detachment,

singular/plural errors, faulty derivatives, faulty verbs and so on.

e Orthographic errors that include spelling, spacing errors, typographic errors and phonetic misrepresentations (Par King
for &l)luw asg0)

e Transliteration, i.e, converting words from the Arabic writing system to English and vice versa, while preserving the
pronunciation of the original language as closely as possible. Transliteration errors are inconsistent or phonetically
inaccurate renderings instead of giving a translation equivalent ((JgaJl zladgw jUne MATAR Sohaj Aduwalaa, dsol>
83y3=l zla gw Jamieat Sohag Aljadida).

e Contextual and Cultural Mismatches as (Welcome to the city of the prophet foraSioMw Je dll som Jawdl dgse (o)
simplifies a culturally rich phrase into a generic greeting.

e Pragmatic issues, i.e, how the context of use contributes to meaning.

Fifth, errors were classified according to the translation strategy used: (i) Literal or word for word translation, i.e,, replacing the
words in the source text by words in the target language, maintaining the same word order and same grammatical features. (ii)
Transliteration, i.e., transcribing the source word in the writing system of the target language. (iii) Conceptual translation where
the meaning of the LL is correctly translated in words that do not match those of the source text or expression. (iv) Explanatory
or paraphrase, and (v) Partial translation where part of the LL is translated.

Sixth, the percentage of Arabic-English and English-Arabic LLs, percentage of top-down & bottom-up LLs; percentage of LLs in
each purpose category, the percentage of LLs correctly translated, the percentage of LLs that contain two or more linguistic and
translation errors, the percentage of semantic, syntactic, orthographic, pragmatic, transliteration, literal, conceptual, explanatory,
partial, the percentage of errors according to top-down and bottom-up and the percentage of errors according to each purpose
category were computed.

3. Results

3.1 Classification of Linguistic Landscapes According to the Producer/Origin

Data analysis showed that top-down LLs (official, institutional, or government-produced) constituted 54% of the Arabic-English
sample, compared to 46% of the English-Arabic sample. On the contrary, bottom-up LLs (businesses or communities) constituted
41% of the Arabic-English LLs, compared to 59% of the English-Arabic LLs. Examples of each are given in Table 1 below.

Table 1: Examples of Top-down and Bottom-up Arabic-English and English-Arabic Linguistic Landscapes

LL Examples of Top-Down LLs

Examples of Bottom-Up LLs

LLs

Arabic-English

gl zlagw jUno MATAR Sohaj Aduwalaa
4 gu=dl Ol pigell Vital Signs

ol ddbhie dilel Riyadh region
municipality

widall gl olgus Tunisian civil aviation...
&oxd dhhaj Muster Point

Ilyluw asge Par King

oVl pli> Jesiwl Use safety harness

&so Gy )b clolol Road ahead closed

bsdos og8g)l € gioo Strictly Prohibited
Parking

Gl Glab plaziwl 4aiS Operating your fire
extinguisher

dsuall 43Nl Healthy food

OVl 830> Hamza phone

gl bls Al-Rabea tailors

yuu gud| o SyJl Swiss corner

yebsdl OIS i Perfume company

wolyl aa=ll Elegant necklace

UMl a=lnll 59iil Let's Eatalian
ddUagMl Olxiiadl o gye Authentic Italian
Products Promotion

=l &Sylo gy o GULF super market &
backery

&M=l ,lgil o Barbar shop

Joc dahio WORKING AREA

LLs

English-Arabic

US Pre-Clearance Flights guuwedl 4521
saziall HLVGI V>,

Warning Writing Is Strictly Forbidden .. yi=i
QU UL wio gioy...

Danger Diesel Fuel g1 J315 ybo>

Danger Do Not Enterg gioo Jg>M| yhos
Smoking Is Strictly Prohibited This Area >l

Food Steamers )zl alb

Freedom Mall Jgo & =l

FuelJguso

Global Group sellell dcgozo

Global Real Estate Investment Development
ddgall el jlediwlg yglai

Golden Petrol (sl Jg,ul
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dsdhiall 03 o Ul nio £ gioo

Kids' Play AreaJlab)l wis] dahio

Left LuggagedsioVl ha>

Foundation Program Unit goljydl 81>
v

Notice Please Use Hand Sanitizer <\>J| lauii
adl ygbo plaziwl

Notice! Wash Hands Before Returning To
Work Juwe wizy Josdl Ml ¢ g5l dbg=lo
Ji8 ol

e Grinders dig>lb

e Hair Straighteners ysuidl Syolyiw

e International Food (wllc olab

e Internet Café 48 )il

e rons 448

e  Katakeet Restaurant >yl CuSUS asbo
Szl pyasil

e Healthcare Accessories dlc )l Oyl guuws]
ol

3.2 Classification of Linguistic Landscapes According to Purpose

Table 2 shows that about half of the Arabic-English and English-Arabic LL in the sample have a commercial/ promotional
purpose (52% & 58% respectively), followed by directional geographic (10% & 13% respectively); then safety/regulatory (5% &

13% respectively). Examples of the different purposes of LLs are given in Table 2.

Table 2: Percentages of the Arabic-English and English-Arabic LLs According to Purpose

Purpose Category Arabic-English (100) English-Arabic (263)
Promotional / Commercial 52% 58.2%
Directional / Geographic 10% 12.9%

Safety / Regulatory 6% 12.9%
Educational / Institutional 6% 3.8%
Instructional / Product 10% 6.8%
Cultural 8% 0.4%
Social / Greeting 2% 0.8%
Financial / Customs — 4.2%

Table 3: Examples of Linguistic Landscapes by Purpose

Purpose

Arabic Examples

English Examples

Promotional

830>, 190Ul yillas, Jsazl cul iy gas

aluw, Sy audl oSy, gyl bls, SVLail
slaw @5lg, Gl adsll, jghsll OIS b, izl
huitall, dzuall G3eVl, ,zdzdl &S)loyguwg juo
8=l a>gall

Boxed Chocolate, Coffee Makers, Fashion Store,
Hair Straighteners

Instructional

Jabil i ¥ dsladl e bels vy Juwel

Wash Your Hands, Keep Site Clean, Do Not

od3>g | Leave Children Unattended

Safety Ulaze (Joc d&bio (JleibM dLl slge s | Danger High Voltage, Forklifts Operating,

dlwj | Humps Ahead
Regulatory bas pg) 7 joedl Jg33 (525 ¥ usadll g giee | No Smoking, No Entry, Authorized Personnel

Only
Directional WOl s g0 (Jgogdl dlo dilgdl (Jl | Go to Gate, Arrival Hall, Parking Area, Elevators
debowdl

Informational WiSe (Il giandl LiSe (Dloleiwl «Ologleo | Information, Lost & Found, Postal Facility

39l

Medical

aoVl lsleaw)l il 5510 .i5)lgb (83lic

Shamel Polyclinic, First Aid, Heart Center

Recreational

ol 6ol gides dlo Jlabll Llsli dihie

Kids' Play Area, Yalla Bowling, Fitness Club

Educational/

il @891 drapd ST 1gm0 zldgw dxols

Sohag University, New Academy Institute for

Institutional Training

Religious 8\uall dlo (sadis 8yl 39 8yec | Umrah and Ziyarah Forum, Prayer Lounge
Social/Greeting ol §gii vdubll dub (o 055 gy Ual | Welcome to Taybah Taybah, Taste Italian Food
Cultural UM
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3.3 Correct Bilingual Linguistic Landscapes

Findings revealed that 32% of the LLs in the sample were translated correctly (33% Arabic-English & 31% English-Arabic LLs).
Many of the LLs in Table 4 (Keep a safe distance, Road ahead closed, Use safety harness, Vital signs, Departures) are top-down,
issued by government bodies, hospitals, airports, or municipalities. These institutions typically employ professional translators or
use standardized terminology to ensure accuracy, clarity, and functional equivalence. Phrases like (Soft Drinks & jle Glg pite,
Powered Drinks dsUnJl &lgrive, Tea & Coffee 54489 i, School Bags duwyie ilas, Shower Gel ploxiwdl Jilw) are common
retail or product labels with well-established equivalents in both languages. These translations are often formulaic or widely
accepted, reducing the risk of error. Signs such as lgdl (Jg>l gieyg wauhhi sjle Jole slasl pUai dbuulgs drome doy2l 0 .. jixd
yyll ddee 3=y gl JM> i joi (9> This room is protected by a clean agent gas suppression system. Do not enter without
authorization during or after discharge) and (Do Not Enter Junction Until Exit Is Cleared 8 |51 Ml dboloxell d&slniedl clgs> gioy
KJlw )luwe) reflect a clear understanding of the communicative purpose. The translators applied functional translation
strategies, ensuring that the message is not only linguistically accurate but also pragmatically appropriate. Some translations, like
(God Bless You > ¢lhaxy quI) and (Umrah and Ziyarah Forum > 8,4 3llg 8yesdl aiie), show cultural sensitivity and idiomatic
alignment. These reflect deep familiarity with both the source and target cultures, allowing for natural and respectful renderings.
Many signs are short and direct, such as “Danger,” “Give Way,” “Keep Distance,” “Pull It ... Return It. ys<l ... lga=wl” These are less
prone to structural or semantic errors, especially when the translator understands the context. Medical and airport signs (Female
Patients For Your Safety Please Advise The Radiology Technician If You Are Pregnant 3| <>yl uizlly ¢l &ilos ..duby yoll Wi je
dedll cyzl 8 Jol> S 131 dedVl duis; Metallic Implants Ferromagnetic puuzll U315 degyio (3lese; Flight Connections duolge
O\>JI; Etihad Business Class Lounge Jlac)l Jl5) d>)3) >lxiMl dcls) use domain-specific vocabulary that is often standardized
across institutions. This ensures consistency and accuracy, especially in high-stakes environments like healthcare and aviation.

Table 4: Examples of Linguistics Landscapes Correctly Translated

Examples of Bilingual LLs with their Translation

e Airline Lounges ;lyubll O x Slels o L wesgll ggicw Strictly Prohibited Parking

e Assembly Point gozill dndj o &gl Olyivgall Vital Signs

e Auto Teller ,JI Glpo o o=l 1> GJl To Haram are

e Autocare Olylud! doas e Used Cars Center dosiwall Oljlud! 35410

e Baggage Claim d=io)| pMiwl e Tom Pets Clinic VI pg7 830

e Canned Food dlss &VgSlo e Danger Suspended Load §lso Jo> 1o il

e Chocolate Bars i\ ¢S g zlgll e Admission and Billing o yedl OLlusg g gidll

e Condensed Milk 3Syo wi> e Road Ahead Closed slso 31 3b clolol

e Deal Destinations 164l dg=q o gl yosVl JMgll diua Saudi red crescent authority

e Departures ;g)30ll/8)3l2all o syl Glab plaxiwl &4ausS Operating your fire extinguisher
e Flavored Milk OlgSiy wul> o Bl lia o wyiai N Keep away

e Give Way ,930l) zouwl e Foundation Program Unit uuwli! ol 81>

e Golden Petrol uaiJl Jgyull e Reduce Speed .. Humps Ahead Olbs clolol dcjull caas

e Grillers & Grills OUlgi e US Pre-Clearance Flights SLVgJl Oy el gusail

e Healthcare Accessories dzuonll dleyl Oyl s 8aziall

e  Home Theatre Jjio 2 yuo e No Metallic Articles or Watches >lgas Jg>3Jl ggion diiszo
e  Keep Distance dsluo <lay) Slelaw ol

e Kids' Play Area Jlab)| ws) dahio e Notice Please Use Hand Sanitizer ,ghwo plixiwl cl>JI lagis
o Let's Eatalian sJUsy)l psbll §giid) !

e Luch Box clasdl §giu0 o Ugall gl pudl I Wog8i 38 dcjull Speed short way to

e luggage Belt d=ioVl olj> PRISON or DEATH

e Men Care >, &lis]l e Danger Active Archaeo[og[c‘al Site Do Not Leave the Path
o Party Wear S\asdl Slojlie Sl po Jgiill gginn syl Db jya> gEg0 s

e Pass Delivery l)lidl aduui e In Case Of Fire Do Not Use The Stairs N &1 =l dl> o

e  Pass Desk &lyladl iiSo sclionll ooz

e  Per Piece islball e The Dream Of Parenthood Is Not Impossible o) =iV al>
e Sauces & Pickles &:\lzoq Olalo Wiziute A9y

e Shopping Areags,l=i lg, e  We Take Care of Your Heart by the Best Surgeons and

e UHT Mitk J2V1 Jyob cayl> Doctors puzlyzll Juasl JA> (o clulsy (piixi

e Wooden Bakery o=l jlio e  Get Back Your Life with Knee Replacement Operations sc
e diol @luwe )il Keep a safe distance W)l bode Jlniwl Sllec go dil> du)las

o Ol)aS géyae sl Spike Barrier U didhdal| dodul) Ayl | dadoio Jl $345 Gudodl 03

o LVl ply> Josiwl Use safety harness (belt) peil> e 8ybsg dogion pudiilpull puiblgell Jo>ll
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o 3leo Guyb ¢lolol Road ahead closed 08> o duili> dallxe JSuiig This road leads to Areas A

o (ibo ¢lolol Speed bump ahead under the Palestinian Authority. The entrance for Israeli

o Lol &ahis dlel Riyadh region municipality citizens is forbidden. Dangerous to your lives and is against
o Juoxl cudl Ol ge3 Beautiful house food supermarket the Israeli law.

e 2yl bl Al-Rabea tailors e Make Housekeeping Part Of Your Daily Routine Js>I

o ol Well ¢,Li Olaya street (North) wogdl clac o cjz uiyilly dsUaill

o olxiiy Jlec Men at work

o digid lg sy Wadi Qanuna village

Several factors contribute to the correctly translated LLs in this study such as:

e Many public and official signs use highly standardized phrases that have well-established and widely accepted translations.
For example, categories like (Informative/Service, Informative/Instructional, & Instructional) showed 100% correctness for
their (small) samples. Examples include (Emergency Assembly Point, Baggage Claim, No Smoking, Give Way, which are
universally recognized public signs with established translation, These LLs ensure clarity, consistency, and immediate
understanding, which is vital for public safety and navigation.

e The use of professional translation and review especially in top-down LLs particularly those created by government bodies,
airports, large corporations, or international organizations. The higher overall correctness rate for top-down LLs (69.1%)
strongly supports this. Many commercial entities (Etihad Business Class Lounge, Food Court) also exhibit high accuracy due to
brand consistency and professional marketing. The results is high quality, accurate, and culturally appropriate translations
that build trust and convey messages effectively.

e LLs that use simple, concise, and unambiguous are inherently easier to translate accurately than complex sentences or
nuanced expressions. LLs like (Pull It.. Return It; Go to Gate) or common product names (Chocolate Bars, Canned Food) are
often correctly translated because their meaning is straightforward.

e For LLs related to safety, regulation, or critical information, there is a higher need for absolute accuracy, and translation
quality. Although some regulatory/warning signs have errors. Informative LLs (75.0% correct) and Regulatory LLs (73.5%
correct) generally show good accuracy. Such LLs ensure public safety, compliance, and effective communication in critical
situations.

3.4 Bilingual Linguistic Landscapes with Multiple Errors

About 13% of the LLs in the sample contain multiple linguistic and translation errors with overlapping semantic, grammatical,
syntactic, lexical, and/or contextual inaccuracies. In many LLs, the source phrases were either complex, idiomatic, or culturally
embedded, which led to literal or machine-based translations that failed to convey the intended meaning of the LL. In some LLs,
the Arabic equivalents sound awkward and meaningless as in Biohazard/Medical Waste d4islg dubll Slail (3ybs dub Obla);
Clearance Price ysull 410,05 (4suodll y=uw);, Makeen Logistics dxiwsglll (S (Auaiilly bubxill (uSk), Prepared Meats pg=dll pg=J)
Slasiwl (83als, Stand Mixers ol ol (Jolxy bls); Tetra Pack Juice )i el yuoc (4 yuoc bsguc) ; Vertical Steamers 31gSo)
dpgac ale (dgac &)Ly Custard Apple zlai 5yiws (SKJI 4gS1s); Hair Straighteners ysuill cliolyuw (=il 356 lgsl); Keep Site
Clean ;S gégall e blazl (égall dslAi (e basls); Live Station zjlb dahio (d2)lbll daxbll dihis) ).

In another group of LLs, the equivalent given is not the standard Arabic term or expressions that are commonly used in daily
communication as in Boxed Chocolate &3\ gS ¢ §93iuo , Currency Exchange oo (8l50), Food Processers poxo (pledodl 8 noso)
pleb; Information Gl (Gleglee «(IloMsiwl) Insect Killers Ol Jils (Olpis ae), Irons 4 g8* (Sl «s5550) ; Musical
Instruments &éuugoe Olase (dydawse V) ; No Public Entry dolsll Jssl pac (dolell Jg5 ggian); NO Entry ggioo joo* £gino)
(Jg>MI; Fire Extinguisher slalno* (&> alab) ; Meeting Point <8Vl dabnio (gRoaxi ddlnio) ; First Aid ubdl Glewll  Slslaw)l
(@dgVI); Air Fryers &y ey duiliygS a\s (dxlga LAS); Meteorology szl aoyll (a2l Loy Vl).

LLs such as “Care For Life > sl=db aigi” (8Ll o dsley) and “Slow Down > Jgoi Ixi” (dcjuwll aas) show how semantic
misinterpretation can be compounded by idiomatic failure and word order distortion. Similarly, “Keep Site Clean > Jec blaxll
SdS ®8g0ll (g8gell dolAi e Jasls) demonstrates a blend of semantic error and inappropriate transliteration. These examples
reveal how multiple linguistic challenges often converge in a single sign. The two translations of the directional & safety sign
“Baby Bassinet to be Removed and Stowed for Taxi, Take Off, Landing and Turbulent Weather ol g\s)I <Ll Jab¥l dles* Josiwi
ayilgell Olbball JV5 ol bgigll & wyhuasll* juiblly baiglly gMsVlg 8>Vl Olyluw* (6 diyjais Jabll 4 w* dlj] iy suffered
from lexical mismatches, incomplete rendering, and contextual ambiguity. These findings suggest that when translation is
approached without professional oversight or contextual sensitivity, the result is not a single error but multiple linguistic
breakdowns that compromise the communicative function of the LL.
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In some examples, the multiple errors are a result of literal translation without contextual awareness as “Care For Life > pigi
8L=JL” and “Slow Down > Jgei (=" which show semantic and idiomatic mismatches. It is clear that the translators have relied
on word-for-word translation, ignoring the pragmatic function or cultural equivalence. In other examples, the translators over-
relied on machine translation in phrases like (Keep Site Clean> S g8g0ll (Je blaxll and Tetra Pack Juice> |y glei yuoc)
which suggest unreviewed and unedited machine output. This resulted in transliteration errors, unnatural phrasing, and hybrid
forms that are confusing rather than clarifying. Further examples of LLs with multiple errors are provided in Table 5. Many of
these examples with multiple linguistic and translation errors are bottom-up LLs, created by businesses or individuals without
access to trained translators.

Table 5: LLs With Multiple Linguistic and Translation Errors

Linguistics Landscapes and Their Translation

o hao Uleguboll *Literature only (Printed matter only) e Danger .. Forklift Traffic Area ddhio* gilal d=sly yhs
o =idl Olg i *Malted drinks (Barley Drinks) Hopedl (S g dnsly jgpe daloio ... o)
o duazidl dolMull lesi <lad)l g PPE. must be worn all . Ll 48 duiSwlibrar (Bookstore)
time *at site (PPE. must be worn at site all the time) e  Lulu Shopping Gift & Digital Cards ‘> gir* ¢lgd SlUoy
e  ABU DHABI MUNICIPALITY Apologize for any * (sl Slsloullg dxd gl glgd Wlslay)

inconvenience *Work for your convenience b il e Meeting Point cl8UVI* dabbio (e ddlnis)
Jiisi b gl @al) aSoly* elzioy Jloll zlejl* i e yiini | No Mobile Phones cailggll) &S yziall* ailggll olaziawl gioy
(eSiz]) 2l go Jasis glejVl pe (@lg=]l

e Go To Gate algll o=Vl (dulgdl JI axil) e Super Fest yl>yg0 pgw (Lud) yl>yg0)

e Table Top Stoves dglb gub oyl (Uglo 15lg0)

A. 3.5 Semantic Errors

Semantic errors are the most frequent in the sample of LLs in this study as they constitute 26% of all errors, with more semantic
errors in the translation of English-Arabic than Arabic-English LLs (18% & 9% respectively). Semantic errors reflect a nuanced
understanding of how meaning can be distorted in translation. They often co-occur with other syntactic,c grammatical,
orthographic, and transliteration errors. Many semantic errors occur in bottom-up signs, where translation is done by non-
specialists. Product labels and institutional terms are more prone to semantic distortions due to lack of domain knowledge. In
this study, semantic errors cover meaning mismatches, inappropriate collocations, contextual misfits, idiom misinterpretation,
and faulty lexical choices, each of which is described below.

3.5.1 Meaning Misidentification

Meaning misidentification shows deep semantic distortions, where the translator misunderstood the core concept of the LL, and
fails to grasp the intended concept or communicative function of the source phrase in the LL as in the examples in Table 6 which
show how the translator has deviated from the intended meaning due to lexical or conceptual misalignment and
misinterpretation of the source terms. This often results in translations that are either misleading or entirely unrelated to the
intended message. Meaning misidentifications are particularly problematic in top-down signages, where clarity and authority are
expected. They also reflect DIY (do it yourself) translation practices, where non-professionals rely on intuition or machine
translation without domain knowledge as in “Boxed Chocolate > &MgSqis §9)uo” and "Prepared Meats > slasiwl pg=ll, which
clearly illustrate misidentification of referents. Errors in Table 6 stem from literal translation of lexical items without regard to
idiomatic usage as Home Offices > duiSedl Ogull instead of ddiiell Lilell. Some LLs ( Care for Life and Slow Down) appear
again in other tables, which suggests overlapping error types, which is natural but can be clarified with cross-references. This
kind of semantic error is due to lack of domain knowledge.

Page | 25




Pan Arab Linguistic and Translation Errors and Strategies in Bilingual Linguistic Landscapes

Table 6: Meaning Misidentification in Bilingual Linguistic Landscapes

Meaning Misidentification

e Biohazard/Medical Waste aslg* dudodl OUladl Ollaj) | ¢ No Entry ggioe yoo (Jg>l € giow)
(3> dub e No Public Entry dolal J3l pac
e Boxed Chocolate &VgSgui §9iio* (i) gS gus wlc) e Prepared Meats slasiwl pg=lll (838> pg=J)
e Clearance Price jsull &a.05* (Asuodl youw) e Rest Area JSVI oo (dlytwl)
e Custard Apple zlai 5ywsS* (KKJI 4gSls) e Shamel Polyclinic dsaxeall Jolis Olsle ( Olblie goxo
e During taxi (z 2]l e 8y5UaJl juw) BPSII Olylw Jo i)
e Global Group Gwllell degoxo* (drallell degazall) e Tetra Pack Juice |, glsiy juac Juice (14 yuoc dguc)
e Home Offices duiSedl Ogudl* (djiedl Lilsall) e O\, jii Downloads (Sale)
e Makeen Logistics duiwzglll S (uaiill bhybhzill ;Se) | o Styling Tools y=uidl Slase (=il cagdai Slgsl)

3.5.2 Inappropriate Collocation in Bilingual Linguistic Landscapes
Table 7 shows examples of LL with inappropriate collocations capturing unnatural or awkward word pairings that native

speakers

would not use. Examples like “Insect Killers > &l u=dl Jils instead of Oyl auwe; Boxed Chocolate diVgSgi §g93duo instead of
dMgSgi wde and Personal Car clilisy pigi rather than duosuidl dlisll result from direct translation without regard for
collocational norms in Arabic. These collocations are grammatically incorrect, but they are semantically odd, and stylistically

inappropriate.

Table 7: Inappropriate Collocation in Bilingual Linguistic Landscapes

e Live Healthy dxall jiue (duay Sic)

e Lost Luggage d=ioll dxbos (giLaJl Liasll)

e Bottled Water dudso* oo (5149.0)

e Boxed Chocolate &VgSgi §gio (VS g wlc)

Heavy Construction Traffic dliai Olisli daie (dusd Olisbi jgy0)
Information Olsliy] (OleMsiwl (Ologles)

Insect Killers Ol piasdl J5s (Ol s suwe)

Issue De SecoursdileMl daio (is)lglodl 2 y%0)

Personal Careclijlisy pigi (dozidl 4lisll)

Salad Dressing dodud! w3 (dodud| dluis)

Travel Agencies lawVl BVSg (Jauwg doluw SVK,)
Turbulent Weather wybuaedl* jushlly (dilgell Oldball)
China Town duiuall dysell (wipall (=dl)

3.5.3 Contextual Misfit in Bilingual Linguistic Landscapes

Examples in Table 7 are technically correct but contextually inappropriate. "China Town > duinall dyaell” and “Stationary >
4iSJl” show how situational mismatches can distort meaning. Many of these errors reflect lack of awareness of genre, setting,
or audience. translations as Carrier > Ulyilb dlol> are domain-specific misapplications. In a military context, &lyiUall dols id the
appropriate translation, whereas in a civil context, JsU is more appropriate. In aircraft landing safety instructions, taxi means an
aircraft moving slowly along the ground before take-off or after landing, but not as a means of transportation used in a daily

context.
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Table 8: Contextual Misfit in Bilingual Linguistic Landscapes

Contextual Misfit

Calm stars Massage (pg=! slaa b Jui) zlwel) pgxi dcluw.

Keep Site Clean (,Bell dslai (de bsls) (ulS* gogedl e Blaxll.

Live Station (dzjUs)l ¥ gSlall dihis) z jlb ddlnie.

Carrier (JsWl) olyilb dsls.

Musical Instruments (duswgo OVI) dadwgo Dlaso*.

No Mobile Phones (dlg=ll) & y=iodl ailggll plasiwl giog*.

Prepared Meats (83al> pg=) slasiwl pg=ll.

Baby Bassinet to be Removed and Stowed for Taxi, Take Off, Landing and Turbulent Weather <lil JlabVl dla> Josiwi
duilgg)l Olbbadl JUs gl bgugll ol gMs)I & bgiglly gM8Ylg (230l e juudl) 85Ul Olluw* b diyj3ig bVl 5y w* dlj) g
(gl Oldowll) uybusell* judlallg.

o Lwogdl dlac o cj> wuiyilly doUail J=>I Make Housekeeping Part Of Your Daily Routing.

o 3leo ylgall dhg=i ¢lolol *Diversion ahead R/A closed (detour).

e bas Oleguboll Literature only (printed matter).

ol Jwleo Al-Karawan laundries (laundromats).

e &S]l Stationary (library, at a university).

o Lludl 448 duiSs Library (Bookstore).

3.5.4 Idiom Misinterpretation in Bilingual Linguistic Landscapes

The fourth type is idiom misinterpretation. Table 8 shows examples of LLs with idiom misinterpretations. This is because these
idiomatic expressions were mistranslated literally. “Slow Down > Jgoi Juxi" is a strong example of non-idiomatic rendering.
"O\ 35 > Downloads” appears to be more of a false friend or lexical misfit than an idiom.

Table 9: Idiom Misinterpretation in Bilingual Linguistic Landscapes

®  Care For Life b=l pigi
® Slow Down > Jgeoi (uxi” (de judl aas)
® U\, jii Downloads

3.5.5 Incorrect Lexical Choice in Bilingual Linguistic Landscapes

Table 10 shows lexical mismatches, in the translation of LLs. These examples show how wrong word choice can alter meaning.
“Biohazard > dslg dulall OLladl” and “Vertical Steamers > ddle 4yg0c GMe” show how word-level errors can severely distort
meaning. Currency Exchange > oo instead of OlMesll W ro/dslro/lo misses the financial nuance. Many of these errors
stem from false cognates, machine translation, or lack of domain-specific lexical knowledge. First Aid ol colsw)l instead of
ddoVl Culsleuw)l is a literal translation that does not reflect the exact expression that is commonly used in daily communication.

Incorrect lexical choice is caused by word-for-word translation without paying attention to idiomatic or contextual meaning,
unfamiliarity with technical or institutional terminology, unedited translation output, misrepresenting meaning, vague or
polysemous English terms which lead to incorrect interpretation, use of Arabic words with multiple English equivalents fitting in
different contexts such as “library”, and/or partial translation of some LL source texts.

Table 10: Examples of Incorrect Lexical Choice in Bilingual Linguistic Landscapes

e Air Humidifiers clgg)l cablo (Olbyo)

Humps Ahead(Oldos ) Oleaiye* clolol de pull aas

e Biohazard/Medical Waste(ybs) duslg* dudadl SLlaill

Irons(sglse) &glS

e Bread Toasters duwgi dooxo

Meeting Point(gexi dahis) clailV] dalnio

e Classrooms (duwlyy Glels/duwlyy Jgnd) Gy yadl wye

Milk Powder (8,5¢1 wul>) (adaxo wul>

e Currency Exchange (wlpo/dl o) W o

Musical Instruments déuwgo (SVD) Slaze

e Custom Control &lgy Ml dislyo

Nothing To Declare 4 (zLos\) pMeM cini M

o Dilute to taste (§gdig claJb bl3l) §9iig 2 ol

Vertical Steamers &yg0c ddlE (didgoc a4yl 81950)

o First Aid (aqVl Olsleawdl) (ubdl cslzawll

Shamel Polyclinic(Olhlie goxo) dzaxadl Jolis Olslie

e Forklifts Operating (dS ¢ d=dl)) dSqud Jiig Joc dabio

Stationary (4uiSe le_\i) Sl

e Goods To Declare (4 z ray ) dxioll Pl

Tetra Pack Juice (1,0 yuoc dg1c) )i gl juac

e Hair Straighteners (sl 3,6 lgal) youidl liolyiuw

®oxj dbdj Muster Point (Assembly point)

e Postal Facility (s §9y0) &3y 1 Tloss

oolsidy Jlec Labor at work
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e Danger High Voltage ddlc (dols) dubnls (s o sl Ulgpie Malted drinks (barley drinks)
(Jle 5LygS 2> yb2)

3.6 Syntactic & Grammatical Errors in Linguistics Landscapes
Analysis of the bilingual LL data indicated that 15% of the total LLs have syntactic errors, i.e., errors in the structure of the phrases
or sentences and their word order. Most LLs involve faulty word order issues, awkward phrasing, or structural anomalies as in
“Danger Forklift Traffic Area ,gyell dilhio gilaul dwsl) .. yhs" and “Keep Site Clean > ;S g8l e blaxl (&SUs e bsls
&8 g0ll” are syntactically faulty. Examples of LLs with a reversed Arabic word order are:

e Shamel Polyclinic dsoxall Jolis Olslie (Joli Olblic goxo)

e Clearance Price y=ull 418.07 (Ganill y2uu)

e Boxed Chocolate d&iVgSgi §gio (iVgSgis wlc)

e Prepared Meats >lasiwl pg=lll (83015 pg=J)

e Biohazard/Medical Waste dislg dubdl Olladl (3o dub OLL)

e Global Group ywllall degaxs (duellell dcgozall)

e Tetra Pack Juice )i gleily yuoc Juice ()i ypac 8gic)

e NoEntry ggion yoo (Jg>all ¢ giao)

o SuperFest ;lzyge ygw (cud) yl25g0)

e Home Offices duiSell Ggudl (ddjiall ilsall)

e Makeen Logistics dw>gll (uSe (Auaiidl bubzill (1Se)

e Riyadh Sheraton gilpis yob Jl (UoU I o gilywds)

e Urouba Plaza I3\ dygy=]l (dugysd! 15\L)

o il (el cls)l &ays 81 3g=o Al-zargaa academy for high training institute (Al-zarqaa High academic Training

Institute for training)
o bl jlil &5y &S b Vision enjaz trading company (Enjaz Vision Trading Company)
e *This Items Are Not Included In The Promotion yau gl o=l (& jrolisdl* 0 reusd oy V instead of gyl yoy=ll)
(Olxiiall 03 ouniy M

It is noteworthy to say that the Arabic word order especially in compounds is opposite of the English word order. However, in the
faulty LLs, the Arabic translation has the same word order as the English source compound.

The following examples have a scrambled word order:
e Notice! Wash Hands Before Returning To Work Jas sl Juwe iz Josdl ol g9z )l dbgzle  uaddl Juwe wixy 1ddb g=lo)
Josdl (Wl g9l s ) )
e Access Forbidden To All Unauthorized Personnel y< o)l JSJ pgd 7 roell (agd yosell pe ol Jgsall ggio)
Esiao Jo>l

Other syntactic errors are fragmented structures as in the following examples:

e We Build The Future. Today pgul .cliy 1o (o9l .. Lo nin)

o dihioll 0ia 6 Ul lsio ggieo cuaill Smoking Is Strictly Prohibited (in) This Area (missing preposition).

e No Public Entry dolsdl 55l pac (dol=dl Jg>5 € giow)

o duosuid] doluul nggi <lad)l =y P.P.E. must be worn *all time *at site

e ABU DHABI MUNICIPALITY .. Apologize for any inconvenience .. Work for your convenience zlcjl sl e )iiss b ol @by
£S5y elziay) Jlosll (aSizh J2¥ Jasi . glejl ol ge yiisi . gubs sl dal))

o bl Guail (JoVI 8Ll &)U o ol dew & diilzell dwzlyell 820 Free Follow Up Is One Week Time Date Of First Visit
With The Same Dr. (follow-up is within one week of the first visit to the same Dr).

o %30 ye lgus Jubbidl dui 3y 35 I Slyludl Jg35 giey Vehicles with shaded *glasses (glass) that exceed(s) 30% are not
allowed *for access (No Access for vehicles with 30% shaded glass).

Structural and word order errors in LLs often stem from literal translation or machine-generated output that fails to adjust for
Arabic-English word order differences. Many signs are bottom-up, where translators may lack formal training in syntax. The
prevalence of awkward or fragmented structures (We Build The Future. Today) suggests a lack of post-editing or proofreading.
Syntactic errors often affect the intelligibility of the LL.
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Regarding grammatical errors, 20% of the LLs (15% of the Arabic-English LLs & 22% of the English-Arabic LL) have number
errors (singular/plural errors), faulty agreement, faulty singular/plurals, definite/indefinite, faulty derivative use, and faulty
interpretation of prepositional phrases and idioms as in the following examples:

e  Faulty Singular equivalents: Although names of appliances and Products in the English source text are plural, the
Arabic translation in most examples is singular as in ybg)c offer(s), joa3ll gsWl al-nafee flower(s), M=o magazine (s),
air fryers Cujy o9 aliygS Vs (diblgas SLAS), air humidifiers clggll alhlo (clggll cuoyi B}g_?i), bread toasters d.ooxo
Cuwgd, choppers dclbhs (Llelns), citrus, juicers Oluoes> §loc (Ullac), coffee grinders $4g58 dixboo (8945 >lho),
coffee makers sggdll dsilo (599all gio V), convection ovens ,ly> (4%, deal destinations y4ill dg=>9 (Olg>g), deep
fryers Cuj o9 QS (ddgec SLAS), egg boilers (youdl glw OW)  yow &M, electric kettles aslygS aMe (Ollle),
electric ovens JliygS (9 (L-,Ipi), foo processers olab joxe (plab Olnoxs), food, steamers ll ol (Ollb)
(Oldl, grinders dg>lb (u=lghb), hand blenders g3y bls (4930 Slb\s), hand mixers g3y oW Urow ydow wybow)
(4929, hot plates i jlg> (dislw @L_Lbi), induction cookers, international food wwlle olab (dwlle é'uubi), irons &4l8
(s98), juicers 8,Lac (Ulylac), kids juice Jlﬁbi Jyw=vd (Jls';bi ylac), kitchen machines gudowsll dSle (plebdl Olpoxo),
mens trimmers dJl>) s (Als>) Olikiw), microwave ovens ayg)Sule )9 (aug)Suo lei), roti makers gyl d=ilo
(wigyl gio V), sandwich grills iy gainsl &lets (Olivygailull yowesi OV, sandwich toasters — Losexi disSe
ity g (i gadludl ousns OV), stand mixers ails yoMs (Jolxy OlbMs, vacuum cleaners dyily,gS dwiSe  uilo)
(45l ygS, vertical steamers dJle &dg0c (Qdgoc a4 Ly 8lg30), Meat Mincers dozd doyin (dox) p)lans).

e  Faulty Plural Equivalents: dlis]l >lgall i) dolell &lail General association for *foodstuffs (food) merchants; gioy
oS Jdbil dui lgas 35 Ul Ollwdl Jg> 30% Vehicles with shaded *glasses (glass) that exceed(s) 30% are not allowed
*for access; Perfume company ,slbo=)l OIS (jgloe & pb); Residential area xSl cLsVI* (wiSuw o), Let's Go Outdoors
Ol codi Wy (daiil) o ii ba).

e Agreement errors: &)l 1ol &bl 595 Quat Altarig rent a cars (a car); oJiSU iliwSU )il Mandarin Pakistan
per kilo (Pakistani mandarin); Cooking Hobs 3li,g5* oLsl (awliyeS oLsl), Warning .. Writing Is Strictly Forbidden .. yixi
sl Ul eis (Ried) gies* s “Quat Altariq rent a cars” > “cars” is plural, but “a” is singular.

e Overly use of the definite article: oVl ;Soll 9o ahill 3 eJl A Clean Place Is .... (a) Safe Place; No Unauthorized
Entry ag) (z powll 11€) z pow sl Golzill Jg5 giey Evacuation Assembly Point <>\ (gazi) gaxill dnii; Priority
Seating a4 glgVI* (aclio) aclanll Fuel Station (5439) 398¢]l doxo; Temporary Work Signs &)Ll (8o Joce SlyLb])
dis §all Josll; Healthy food” > “"dumuall &Ml (suo éi.;,.'\:;i) overly definite in Arabic.

e  Faulty derived form (e.g., using a noun instead of an adjective) diuall 43Nl Healthy food (health food), Joc dahio
WORKING AREA (WORK AREA); Go To Gate &gl olzsVl (aylgl (I lgg>s5).

e Part of speech: Live Healthy dsuoll jiuc (334> dau Line); Personal Care elislisy pigi (duosuidl 4liell); Need Help
Walking? sivel| clidl 8scluel) ((ritall aclue zlizi Ja).

e Faulty preposition and preposition attachment: &l)luu| 15l s &S 5o Hussain *for car rental co; 1zl sase
Olyd| Modie *for rent *car (rent a car); Care For Life 8u=JU pigi (3Ll 3w &le)); Slow Down Jgoi Ouxi ((de jud| ads.

e Faulty verb form: édhioll 0ia o Olalxell o) £9ieo Don't littering (Don't Litter).

The high grammatical error rate reflects challenges in morphological complexity of Arabic (definiteness, gender, number); use of
prepositions, which differs significantly in English and Arabic; pluralization and article use, especially in product labels and
commercial signs. Many errors appear in retail and product LLs, where translation is often done informally or by non-specialists.
Grammatical errors are more subtle but affect accuracy and fluency. They reflect a lack of control over English noun phrase
structure and article-noun agreement. Absence of an indefinite article in Arabic often leads to omission or confusion in English
translation. Grammatical errors also show a misunderstanding of when definiteness is required in English vs. Arabic. The difficulty
in translating prepositional phrases is due to their idiomatic nature and structural differences between Arabic and English.

In summary, grammatical errors stem from morphological complexity, article system differences, and lack of idiomatic awareness.
They are more frequent in bottom-up signs, where translation is informal or improvised.

3.7 Cultural Mismatch
The translation of do)Muull oSi8sly Peace be with you & Go in Peace instead of have as a safe trip, take care, or good-bye is
structurally acceptable, but it is culturally awkward or not commonly used in daily communication in English.

3.8 Orthographic Errors in Bilingual LL Translation

Although orthographic errors accounted for only 3% of the total LL sample, their impact on the clarity and credibility of LLs is
disproportionate. These errors include misspellings, incorrect spacing, phonetic approximations, and typographic inconsistencies
in both English and Arabic. Such errors, while seemingly minor, can significantly affect the readability and perceived
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professionalism of public signs. Common examples include “Ciub street” for (Club Street), "Par King" for (Parking), and "News
Paper” for (Newspaper), all of which reflect a lack of familiarity with English orthographic conventions. In some cases, informal or
digital writing habits influence the translation, as seen in “Cake & Coffee (&Sq S “, where S is spelled with a short vowel
diacritic and s rather than . Arabic orthographic errors were also observed, such as “,3i=i” which is a colloquial pronunciation
instead of the Standard Arabic word “)iisi", indicating insufficient proofreading.

These errors are found in top-down signage, where institutional credibility is at stake. In bottom-up signs, they often reflect DIY
(do it yourself) translation practices and limited access to editorial review. While orthographic errors may not distort meaning as
severely as semantic or syntactic errors, they contribute to a broader perception of linguistic carelessness and can hinder
effective cross-cultural communication.

Orthographic errors can be attributed to lack of proofreading, phonetic approximation, spacing confusion, the influence of
informal writing, and the transfer of Colloquial Arabic pronunciation. Signs with orthographic errors seem to be printed without
revision by a native speaker or editor. Also, some translators rely on how words sound rather than how they are spelled (e.g.,
“Ciub"”). Compound nouns in English are often incorrectly spelled as two separate words (News Paper, super market). They do not
seem to know when English compounds are agglutinated, separated by a hyphen or spelled separately.

Table 11 : Examples of Orthographic Errors in LL Translation

Arabic LL English Translation Error Type
A Warm Welcome to Nasmiles | a3y w=yi (Jale wb) julewi* dlo Spelled together like English although it is difficult to
Lounge decode in Arabic
Cake & Coffee (9959) waS*g ¢S Numeral Substitution
Push Bar To Open ziad) (yousell) yousll* gosl a misspelling or a typo
Sorry for the Inconvenience zlel ol oe (jiizi) jjimi* Colloquial Arabic pronunciation
Al *News Paper (newspaper) In English, Newspaper is agglutinated whereas in

Arabic they are spelled separately

wle ISlopgw Ali *Super Market (supermarket) Spacing. Supermarket should be one word
sol gyl *Ciub (Club) street A typographical error
sl &SHlo gy juse GULF *super market (supermarket) & Spacing & misspelling
*backery (Bakery)
Ohlw Wwdge *Par King (parking) Spacing, Phonetic
digaedl buwg Down Town (Downtown) Spacing
OMazl Slojlive Party wear Confusing Homophones
ds M=l 3> g0l bouinell The unified *comp (comb) Spelling error

3.9 Translation Variations in Similar LLS

Table 12 shows examples of similar LLs in the same street, town or even country with inconsistent translation. For Example, 13
signs of car rental companies in the same street in Riyadh have four translation varieties (rent a car, car rental, for car rental, for
renting cars, for rent a car, rent *a cars) instead of the standard expressions (Alamo Rent A Car and Budget Car Rental), the first
eight LLs in Table 12 have correct equivalent translations. These car rental LLs show structural and grammatical inconsistencies,
especially in preposition use and noun phrase.

LLs with multiple and inconsistencies in translations can be attributed to linguistic incompetence, unfamiliarity with standard
equivalents, overreliance on machine translation or phonetic guesswork, and lack of editorial oversight. Many of the translators
of such signs may lack formal training in translation or proficiency in English and/or Arabic, leading to grammatical errors (Quat
altariq rent a cars); incorrect word order (Splendor Road Rent a car) and literal or awkward phrasing (*No Public Entry > Js3] pac
dol=]l. Translators may not be aware of established bilingual terminology used in institutional or international contexts. “Muster
Point" is a technical term used in safety protocols, but it may be unfamiliar to non-specialist translators. “No Entry” is
mistranslated as “ggioo joo” instead of the standard Jg>aJl ggian. Assembly Point was transliterated without post-editing as
"Cuiilgs wlueww! which also contains a typo or inaccurate transliteration. This results in non-standard, inconsistent, or unintelligible
translations. Especially in bottom-up signage, there is lack of revision to ensure consistency or correctness. This leads to multiple
versions of the same concept across different signs, even within the same institution or city.
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Table 12: Inconsistent Translation of Same & Similar LLs

o Ol ol Lyl 6yls] AlRehab rent a car e Assembly Point gexill dndj
o Sl _),1.7[.1.] l39) Roza rent a car e  Emergency Assembly Point Cuiilgs (Jueuwl
o Ul pw y=Jl A Jabr Rent A Car e Evacuation Assembly Point c\>\M goxill dads
o Ul pw &l dcgy Splendor Road Rent a car e Meeting Point <&Vl dalnis
o Ul pw paug & i Wasm co. rent a car e »oxi dbhaj Muster Point
o Ul pw olwyall gy Alfursan road rent a car
o bl ol g 46 awiyll & w Rent A car ALRASHEED e No Entry ggino yao
COMPANY e No Public Entry dolll J5sl pac
o ollul ol giiyy Rento car rental e No Unauthorized Entryag) z row el yolxiVl Jg35 giay
o ol ol §i,dbll 845 Quat altariq rent *a cars e Do Not Enter Junction Until Exit Is Cleared ¢llg=> gioy)
o Ol ol s & i Hussain for car rental co. Klw e o8 131V dbobbse]l délniall
e Ol 5l 120 Modie for rent car
o Shlul )DLU 56U Nanco for rent a car o dolull oSidsly Peace be with you & Go in Peace
o Ul >l g0 1y Rear view *For Renting Cars
e Arrival Hall/Arrivals ;g03Jl - pg38)l dlo - Jguogll e Food Court aclbell dlo - aclbwell ddhis - aclanll S,
e Departures g3l - 8)3leall dlo e Food Court (West) du =l dasyll pclbo

3.10 Translation Strategies Used in Bilingual Linguistic Landscapes

3.10.1 Literal Translation

Literal word-for-word translation is the most frequently used translation strategy in Arabic-English and English-Arabic LLs,
whether the translation is correct or faulty. Although word-for-word translation sometimes works for straightforward, and
denotative phrases, it often leads to awkward or unnatural equivalents when applied to idiomatic or culturally embedded
expressions. For instance, “Welcome Dinner" becomes “Mguwg Mal cliwc”, Bus Shelter Msl=l sglo are semantically odd and
pragmatically ineffective. In addition, the literal translation strategy is responsible for many semantic and syntactic errors as in
No Mobile Phones Jy=ioll Cailggll olaxiwl giey and other examples mentioned in the previous sections.

3.70.2 Transliteration Instead of Translation in Bilingual Linguistic Landscapes

The second most common strategy is transliteration which is used in 17% of the Arabic-English LLs and 12% of the English-
Arabic LLs in the sample as in common in brand names, place names, and culturally specific terms. In those faulty examples,
transliteration resulted in semantic opacity or hybrid forms that confuse readers who are unfamiliar with the source language in
the LL. For example, cuiilgy Jiewl for (Emergency Assembly Point) is phonetically rendered but functionally meaningless to
Arabic speakers, first because it has an Arabic equivalent (gexi dbaj) and secondly because it is difficult to decode especially by
native speakers who do not know English. This strategy contributes heavily to semantic and transliteration errors (See Table 13
for examples in translations of transliterated words in parentheses).

Table 13: Examples of English and Arabic Transliteration in Bilingual Linguistic Landscapes

e VLV Ehalat (Referrals) e Coffee Shop (géo) g 655*

o Sly il Ashi Zaki (Ishi Zaki) e  Custard Apple (KIKJI 4gSL) 2oy 5yiwsS*

o 333l zlvgw dsels> Jamieat Sohag Aljadida (New Sohag e Discover The New Flyadeal Boutique Products oSl
University) 823zl ool b (xie) cliigs* Olxiie

o zlygw dhslxe ple ylgys Diwan Eam Muhafazat Sohag e Emergency Assembly Point (Jueuw!*iiilgr* ( gexi dbdi
(Sohag Governorate General Office) s)lgb);

o Ulsgll pyaai) wgizdl gl Shierae aljanub (Shira'a e Fashion Store jgiw ;pilo* (clyji y=cio)
Aljanoub);

e 1ol clagey Shuhada Uhud (Uhud Martyrs) e Freedom Mal (g9 jSy0) Jgo* du =l

o jhgll pJle Alam al hazazy, Shierae aljanub o Fuel Jgu6* (3489)

o zldygw diyse Madinat Sohag; e  Gymnastics Federation (jlezdl) cliwliezl* 3l

o olyx)l azuuadl Al Masjid Al Haram e Life Style (5li> L_Js,l.uli) Jlw

o Soull 3zuell Al Masjid Al Nabawi e  Lulu Shopping Gift & Digital Cards gi* glgJ Slslnay

dgas )l B lolg (Gousil] d130) Ciaz*
o Jgul zdgw yUoo MATAR Sohaj Aduwalaa e The Wide alg 15 (a coffee shop)
e  Atyaf Garden (g_éL_;bi diyas) o)b* L_él,gbi e Vegan ;ous jlxo
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3.10.3 Conceptual Translation

Conceptual translation is used 7% of the total LLs in the sample. It refers to reconstructing the meaning or concept with an
equivalent expression rather than translating word-for-word. This strategy is often more effective in conveying pragmatic intent,
especially in institutional or culturally sensitive contexts. However, it requires a high level of linguistic competence, and when
poorly executed, it can still result in semantic or grammatical errors (misuse of “ =)l in “ag) z pow sl yolaoll”). Examples of
linguistic landscapes translated conceptually are given in Table 14.

Table 14: Examples of Linguistic Landscapes Translated Conceptually

e Admission And Billing s yell SLlwsg eugidll e Dilute To Taste §gig z jo!

e Autocare Sl doaz e Duty Free 8)=Jl §guull

e Common Teaching Blocks _uy ;2! wo)e (st o UVLaiW 80> Hamza phone

o duhll dub o 250 Mgwg Mal o Shlbwlly (bsall glydadl ylgs> Tunisian civil aviation and
Welcome to the holy city of Madinah airports authority

e Hand Crafted To Perfection (giiog oy bgy 8 oo o uoluedl pel ¢)lsl olxil WilkbJl syl Riyadh Taif for
sVl Non-Muslims

e No Unauthorized Entry ag) z now el yolxiVl Jgo giay | ©  @dgmudl (b daulaill adUag)l Olxiiell jbg,cAuthentic

e Reduced Mobility Persons & guasll &=l rols Italian Products Promotion in Saudi Arabia

o %30 e lgs Julladl dui ay35 ol Sl Jg35 giay e 50Vl ,illbs Al Amour restaurant
Vehicles with shaded glasses that exceed 30% are not o SielMw e alll yoxi Jguwdl digse 0 Welcome to the city
allowed for access of the prophet

3.10.4 Explanatory (Paraphrase)
An explanatory equivalent or paraphrase is used in 2% of the LLs as in the following examples:

® Half Pay Back JU 100 deudy dogws e Joaxi Jb 200 JsJ
Viewdalixoll 8gg8l) g0

Civil Aviation Authority Olylbelly (dell oludadl olgud
Katakeet Restaurant Olsgll pyadi) j> ) CUSUS paxbos
Caution g bl plaziwl iy

Reduced Mobility Persons 4 guosll &)=l s ols

Air Fryers Cuj o930 diil S 4Ms

Explanation/paraphrase is used when the translator adapts the source text to make it more accessible, culturally appropriate, or
pragmatically clear for the target audience. This may involve expanding the phrase, rewording idioms, or adding clarifying
information. It is particularly useful in translating culturally embedded expressions or promotional content. It adds clarifying
information to ensure the message is understood. It is especially useful in commercial or promotional contexts, where cultural
references or idioms may not translate directly. However, overuse can lead to verbosity or loss of stylistic tone. It's a helpful
strategy when used selectively and with editorial control.

3.10.5 Partial Translation

Partial translation is used in 4% of the LLs in this study. It occurs when only part of the original message is translated, often due
to space constraints, lack of comprehension, or machine translation errors. This strategy is problematic because it leads to
semantic incompleteness, functional ambiguity, and reader confusion. It is frequently associated with bottom-up signs and
reflects low translation quality.

Table 15: Examples of Partial Translations in English-Arabic and Arabic-English Linguistic Landscapes

e  Fire Extinguisher = slabo (g4 )> 4lab) o bl plaxiwl yixi Caution (Cation..use staircase)

¢ Infrared Cookers xjlygS 1890 - Al alb (gub o Ulogll pyasi) wgizll glyis Shierae aljanub (Shira'a
chyazl s dspll) Aljanoub Fast Food)

e  Prayer Lounge $\.all (Whao) o ds)M=ll lgil o6 Barbar shop (Ligh Barber Art)

o Ulogll pyadil oyl GusSUS a=loo Katakeet Restaurant | o d8M=l) a>goll huiall The unified comp (Unified Comb
(Katakeet Fast Food Restaurant) Barber Shop)

o Lludl 48 duiSe Library (Qubbat Ishbiya Bookstore) o 3)5080ll 4gly pclbo Corner restaurant (Cabin Corner

o e WibygS o pixi WARNING electricity Restaurant)
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(Warning.. High Voltage) | o =6 ylxo Vegan (Vegan Bakery) |

3.11 Linguistic and Translation Errors According to LL Producer and Purpose

Data analysis indicated that top-down LLs issued by ministries, airports, hospitals, and municipalities as official warnings,
instructions, directions and information LLs are significantly more accurate and standardized, with over 70% correct translations.
This could be due to rigid formal requirements of conceptual and word order alighment, institutional oversight and access to
professional translation services or vetted templates (Departures > ;q9)3l2all”, "Keep a safe distance > diol dsluo e 15l>").
They are characterized by greater use of literal and conceptual translation strategies and reflect institutional preference for clarity
and formality.

Additionally, as regulatory and safety signs, Top-down LLs are used to instruct, warn, or prohibit. They are more prevalent and
are better translated in English-Arabic LL due to institutional control. They require high precision and clarity. Errors here are most
critical and can compromise safety. Faulty LLs as “No Entry > ggioo joo" is misleading and Cuiilgy luouwl fails to communicate
emergency function. LLs in this category are best served by conceptual translation and standardized terminology are more
suitable for the translation of regulatory and safety LLs (No Entry > Jg>3J| € giew, Assembly Point >gexill daaj).

By contrast, regulatory LLs may contain syntactic or semantic errors that could compromise safety or clarity (Don't littering).
Instructional and regulatory LLs often contain syntactic and lexical errors, which can hinder clarity and safety. Religious and
cultural signs are mostly transliterated (s>l clagats , $gull azuuall), but some suffer from phonetic distortion or inconsistent
romanization.

Regarding, informational LLs, they are used to guide or inform (Arrivals, Prayer Room). These are generally more accurate in top-
down signs. Errors often involve literal translation or partial translation (Prayer Lounge > 8\.aJl) and lack specificity. The use of
conceptual and explanatory strategies improves clarity. Admission and Billing > syell SLlwsg pygidl is @ good example of
conceptual adaptation.

In addition, educational, directional, and safety-related LLs are accurately translated, due to their public importance and
institutional origin. Medical signs are relatively accurate but still need a lot of improvement, given the potential consequences of
miscommunication in the healthcare contexts. Religious and cultural signs are more prominent in Arabic>English LL, reflecting
local cultural identity.

On the other hand, bottom-up LLs prevail in commercial (shops, cafes, private clinics, storefronts, menus), tourism (hotel signs),
and cultural (transliterated brands) contexts. Commercial and promotional LLs are used to advertise or label products and
services and reflect the visibility of business brands in public space. These have high numbers of errors, and the lowest accuracy
rate, due to the nature and commercial pressure to translate quickly or creatively. They are characterized by variation, creativity,
inconsistency and the frequent use of transliteration (Par King for Parking), partial translation, and hybrid forms, suggesting a
focus on branding over accuracy. Transliteration reflects the challenge of rendering Arabic proper nouns and compound names
into English. They are more prone to grammatical, syntactic, semantic and orthographic errors due to informal translation
practices. They show a higher error rate than top-down, with nearly two-thirds containing translation issues. This reflects
informal DIY (do it yourself) translation practices, without linguistic revision. They are usually created by individuals or small
businesses without linguistic oversight. Translators might rely on machine translation, transliteration, or phonetic spelling as
"Cilgs Jaewwl”, “Par King”, "Quat altariq rent a cars”. Some might contain inconsistent terminology and multiple translations for
the same concept and reflect lack of access to standardized bilingual resources. Errors often stem from linguistic incompetence,
not contextual misunderstanding. Translators know the function (car rental, safety) but lack the correct equivalents. Errors often
stem from branding priorities and/or lack of linguistic review. This leads to semantic distortion and cultural mismatch.
Promotional signs (&\L 35 downloads) show semantic mismatches, often due to literal translation.

3.12 Error Gravity in Bilingual Linguistic Landscape Translation: Which Errors Matter Most?
The types of linguistic and translation errors in the Arabic-Englis and English-Arabic LLs in the sample indicate that not all
translation errors are equally serious. The semantic and functional inconsistencies are not random; they are patterned and
explainable. Error gravity depends on (i) the purpose of the sign (safety vs. advertising); (ii) the origin of the sign (top-down vs.
bottom-up); and (iii) their impact on comprehension, safety, or public image. Error gravity can be high, moderate and low. High-
gravity errors include semantic errors that are the most serious errors especially in institutional, Instructional, and procedural
signs, as they distort or obscure the intended meaning of the LL. They are especially critical in regulatory and safety LLs, where
misinterpretation can lead to confusion or harm (No Entry > g gieo yoo (misleading), Muster Point > Cuiilgs (Jueawl” (functionally
opaque); or when the translation fails to convey the intended communicative function of the LL (Literature only > Olegiall
bas" (interpreted as a genre label), Care For Life > sl=JU oigi (@ vague slogan). Examples of moderate-gravity errors are
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grammatical errors that occur in top-down, formal contexts, informational, and directional signs and affect the credibility and
clarity of the LL, particularly in top-down contexts where formal correctness is expected (ag z poo sl jolridll Jgo5 gioy
(incorrect use of “jll") & “Quat altariq rent a cars” (plural error). Syntactic Errors disrupt sentence structure and may obstruct
comprehension, especially for non-native readers. Low-Gravity errors are orthographic errors that involve spelling, spacing, or
capitalization issues in bottom-up, commercial signs Brand names, and informal signs. They rarely block comprehension but
reduce the sign’s professionalism (Ciub street instead of Club Street & Par King instead of Parking. Some transliteration errors
occur when the translator lacks the correct equivalent and resorts to phonetic translcription. While acceptable in brand names,
they are problematic in functional or safety contexts (Cuiilgs (Juouwl for “Emergency Assembly Point & Jgqu6 for (Fuel).

4. Discussion

Findings of the current study are consistent with findings of prior foreign and Arabic studies on linguistic landscapes and shop
signs in some Arab countries. The current study found high error rates in the translation of Arabic LLs to English and English LLs
to Arabic. Top-down LLs were significantly more accurate than bottom-up LLs in both datasets. Studies by Guo (2012) and
Mohebbi & Firoozkohi (2021) reported similar high error rates in public signs, especially in bottom-up contexts. Gu & Almanna
(2024) found that institutional signs in Dubai were more accurate due to professional translation, while commercial signs often
relied on transliteration or informal translation. Likewise, Finzel (2012) and Briki & Chebli (2022) noted that top-down signage
tends to be more linguistically accurate due to regulatory oversight.

Regarding error types, this study reported that semantic errors, syntactic and grammatical errors, transliteration and literal word-
for-word translation were the most common in LLs in the sample. Other studies in the literature as Alotaibi & Alamri (2022) and
Al-Athwary (2014) observed widespread transliteration in Saudi Arabian and Yemeni shop signs, often resulting in unintelligible
English. Amenador & Wang (2020) and Shi (2014) emphasized semantic and syntactic errors in Chinese-English signs due to
literal translation and lack of functional equivalence. Al-Kharabsheh et al. (2008) and Retno Wulandari (2011) documented
humorous or confusing translations caused by syntactic and lexical mismatches.

Thirdly, the current study demonstrated that top-down LLs (official, institutional, or government-produced) constituted 54% of
the Arabic-English sample, compared to 46% of the English-Arabic sample. On the contrary, bottom-up LLs (businesses, or
communities) constituted 41% of the Arabic-English LL sample, compared to 59% of the English-Arabic sample. About half of
the Arabic-English and English-Arabic LL is commercial/promotional (52% & 58% respectively), followed by directional
geographic (10% & 13%), and safety/regulatory (5% & 13%). Directional, safety, regulatory and institutional signs were more
accurate, whereas promotional signs were the most common and most error-prone in both datasets whereas. These findings are
partially consistent with findings of prior studies. Briki & Chebli (2022) and Alomoush (2015) highlighted the creative,
multilingual nature of bottom-up signage, often at the expense of linguistic accuracy. Gu & Almanna (2024) and Song (2020)
noted that top-down signs are more standardized and regulated, while bottom-up signs reflect market-driven translanguaging.
Ong et al. (2013) described hybrid forms like “Frenglish” in Singaporean shop signs. Arabinglish. Kourdis (2009) and Zaini et al.
(2021) found that advertising signs often prioritize creativity over clarity, leading to semantic distortion. Parthama et al. (2018)
and Zhao & Zou (2019) reported that instructional and regulatory signs tend to be more accurate due to their functional
necessity. Mehria et al. (2019) observed that commercial signs often mix scripts and languages, resulting in hybrid forms that
confuse rather than clarify.

Moreover, religious and culturally significant signs were more accurately translated, especially in Arabic-English LLs. Some LLs
used creative or poetic language in translation. In this respect, Al-Athwary (2017) and Alomoush (2021) concluded that signs
reflect local identity, often blending Arabic and English in novel ways. Abdulwahid (2017) and Al-Sofi et al. (2025) emphasized
the role of cultural sensitivity in bilingual signage in Saudi Arabia. Xiaogiong (2016) and Radtke & Yuan (2011) discussed how
cultural values shape translation choices, sometimes leading to indirect or metaphorical renderings.

As for the factors contributing to translation accuracy of the LLs in the current study, they can be summarized in the following:
The DIY (Do It Yourself) strategy which refers to translations that are created by non-professionals (shop owners, employees, or
individuals without formal training or institutional oversight). DIY translators may lack access to bilingual dictionaries,
standardized terminology, or professional editing. They are unregulated and improvised, often relying on intuition, phonetic
spelling or machine translation, or Al. They tend to be faulty, especially in grammar, semantics, and cultural appropriateness. DIY
translations often result in transliteration (Cuiilgs Juewl), partial translation (WARNING ... electricity), or awkward phrasing (Par
King), stacked errors where a single phrase may have grammatical, lexical, and semantic errors simultaneously). Certain errors
occur, not due to ambiguity or complexity, but due to lack of linguistic competence or resources. Complex source phrases and
long or technical phrases in LL as (Baby Bassinet to be Removed and Stowed for Taxi, Take Off, Landing and Turbulent Weather
which is translated as dulgg)l Sldnall JUs gl bgigll ol gMsYI clisl Jlabll dla> Jasiud & b digjzig Jabll yy w* dl] sy
(@legll Sldnall) Uypbuaall* juihllg baiglly gMsVlg (z)2all wde yuudl) 8,2U1 &l)luw*) are more prone to multiple errors because
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of incorrect word choice, misinterpretation of meaning, poor sentence structure, and failure to match the communicative
function of the LL. Cultural and linguistic mismatch in some English phrases containing idioms or metaphors do not translate
directly (Live Station, O\, jii, slow down, care for life). Arabic equivalents often miss the connotative meaning, resulting in
semantic and conceptual errors. Lack of standardized glossaries. Translators may invent or approximate terms, leading to
multiple layered errors. Dependence of literal, word-for-word translation causes most errors (lexical, syntactic, pragmatic).

The factors contributing to errors in LL translation are similar to those reported by a number of prior studies. socio-political
neglect, colonial language hierarchies and lack of standardization (Briki & Chebli, 2022); ad-hoc translation practices,
overreliance on machine translation, lack of cultural awareness, and unqualified translators (Ahmed Al-Sofi et al.,, 2025); low
translator training, direct calquing from Arabic without cultural adaptation, lack of bilingual style guides and ad-hoc translations
(Al-Kharabsheh, 2008; Al-Kharabsheh et al., 2008); informal adaptation of foreign words, lack of standard transliteration and
globalization pressures (Mehria et al., 2019); prestige of English leading to hybrid forms and, hybridization trends (Qudeisat &
Rababah, 2021); unqualified translators, translator incompetence, carelessness, and socio-cultural interference between Kurdish,
Arabic, and English and cultural dissonance in translations (Abdulwahid, 2017); informal translation practices, low translator
proficiency, ad-hoc practices, low translator proficiency and informal translation practices (Al-Athwary, 2014 & 2017); limited
language proficiency of business owners (Amer & Obeidat, 2014); top-down policy vs. street-level practices, and pragmatic
failures (e.g., culturally inappropriate phrasing) (Farran & Hortobagyi, 2020); and global branding pressures over linguistic
accuracy (Alotaibi & Alamri, 2022; Gu & Almanna, 2024).

Furthermore, the high percentage of transliterated words, use of English words but in Arabic script, in the LLs in the current study
reflects Arab preference for prestige and global appeal, brand recognition, cultural positioning as a marketing strategy and to
balance local identity with global appeal. Some business owners feel that English conveys modernity, luxury, and
cosmopolitanism, especially in Riyadh. For example, international hotel chains maintain their English names for brand
consistency and global recognition. Even when Arabic elements are added (e.g., Dar Al-Eman Intercontinental), the English brand
remains prominent. In Makkah and Madinah, Arabic names are often spiritual or historical (e.g., Al-Furqan, Al-Hijra), but in
Riyadh, English or hybrid names dominate, reflecting a shift toward secular, commercial branding. Hotel owners perceive English
as more marketable to local elites and international tourists. Names like Plaza, Palace, Tower, and Royale are added in hotel
names to evoke grandeur and sophistication. Many hotels combine Arabic and English elements (e.g., Al-Fahd Crown, Coral Al-
Hamra) to balance local identity with global appeal (Al-Jarf, 2021a; Al-Jarf, 2016; Al-Jarf, 2011a; Al-Jarf, 2011b; Al-Jarf, 2008; Al-
Jarf, 2005).

5. Recommendations

To improve the linguistic and translation accuracy of Arabic-English and English-Arabic LLs, prior studies recommended
proofreading for clarity, bilingual style guides and professionalization of translation services (Al-Kharabsheh, 2008); municipal
review processes (Abdulwahid, 2017); professional translator involvement (Al-Athwary, 2014 & 2017); standardization
frameworks (Ahmed Al-Sofi et al,, 2025); standardized transliteration (Mehria et al., 2019); translation training for businesses and
local-global identity balance (Qudeisat & Rababah, 2021); cultural-linguistic alignment and stressing brand identity in
translations (Alotaibi & Alamri, 2022); localization to reduce errors (Farran & Hortobagyi 2020); and native language
representation (Briki & Chebli, 2022).

Additionally, the dilemma of linguistic accuracy, functional clarity, and cultural adaptation requires standardized bilingual
signage policies, especially in public safety and institutional contexts, avoiding literal translations, adapting idioms and concepts
culturally (Slow Down> dcull aas), reviewing grammatical consistency to ensure Arabic gender and number agreements,
adapting word order in bottom-up LLs especially in compounds to match the natural Arabic structure ( loiww juSgo instead of
wSg0 leduw), limiting transliteration by demanding the use of native Arabic terms where possible (gdo instead of awsls),
verifying translations against actual usage by native speakers in daily communication (Prayer Lounge should include (Jlowll),
standardizing translations in to-down LLs for consistency (e.g., government-approved glossaries), using standardized Arabic
equivalents and requiring translators to use official, institutionally approved equivalents (Assembly Point > goxi dlodj). To reduce
variation and improve accuracy in top-down signage, functional approaches as Skopos, equivalence are recommended for
clarity, human review and post-editing of machine and Al translations, and cultural substitution in which culturally specific
references are replaced with locally meaningful equivalents for enhancing cultural accessibility together with standardization and
professional training.

Furthermore, Al-Jarf (2024c) recommended the transliteration of international brand names (Debenhams, Samsung), but
translating generic or descriptive names (Dr Nutrition > &3l 4iS>); using partial translation for compound names (Caribou
Café > qu )8 Lgde); ensuring consistency in transliteration across all shop branches; correcting word order in Arabic compounds;
transcribing vowels, diphthongs, and consonants accurately. In another study, Al-Jarf (2023d) advised LL translators to avoid
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incongruous compound elements (Operation Falafel); correct word order and definite article usage in Arabic signs, avoid
unnatural blending and splitting of compound name (34, g uusi for Accessories), abstain from adding English plural markers to
Arabic words (jogls), and using judgment tests with native speakers to assess intelligibility and acceptability of the translation. In
a third study, Al-Jarf (2022a) suggested policies as avoiding inaccurate vowel and consonant transliterations. Transliterations
should not be based on English pronunciation, if the name is French, Italian, etc. they should avoid inconsistent spellings of the
same name across locations, ensure grapheme sequences fit Arabic phonology and orthography, and use decoding tests to
assess intelligibility among Arabic speakers who are unfamiliar with English. Additionally, Al-Jarf (2022b) proposed strategies like
educating shop owners on the value of Arabic equivalents, encouraging translation of foreign shop names where appropriate,
addressing sociocultural and promotional biases that favor English, and developing naming policies to protect Arabic language
visibility.

Finally, this study advocates promoting awareness of the impact of LLs among stakeholders and how LLs shape perceptions of
professionalism, safety, inclusivity and highlighting examples of translation errors that lead to confusion or reputational harm.
Applied linguistics researchers can be involved in evaluating and improving LLs, using real-world LL data, as in the current study,
to inform policy and curriculum development. To implement quality control in public LLs translation. Municipalities and
institutions should review and approve translations before installing and introducing a “linguistic audit” process for public-facing
LLs in public areas. Machine translation should be used with human post-editing. Community workshops on basic translation
principles and common LL linguistic and translation pitfalls can be conducted to train business owners and staff. Quick-reference
glossaries for sectors like food, retail, and hospitality can be provided. Partnerships between municipalities and translation
departments at local universities should be promoted. Incentives or subsidies for small businesses should be offered in order to
encourage the use of professional translators. A bilingual LLs manual with standardized translations of common terms and
phrases should be created and cultural notes and examples of correct vs. incorrect translations can be included. Implementing
these strategies fully and gradually will improve the translation accuracy of LLs from English to Arabic and Arabic to English in
the future.
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